Intent of Business Curriculum at Littleover Community School

Key Stage 4 Business Curriculum Maps

To provide a high quality and ambitious subject curriculum in line with the exam board requirements. We aim to equip students with a deep understanding of how businesses operate in

local, national and global contexts, enabling them to think critically, analyse evidence and make informed judgements. The course is designed to build knowledge of the functional

areas whilst recognising their interdependence.
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